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The

The truth about:

All-inclusives

[t's not all rules and wristbands. Mark Hodson
highlights the sunny side of one-price holidays

Myth1: They're all the same
Doneoneall-inclusive, donea
thousand, right? Not necessarily —
these days many come with USPs.
Forhealthand fitness nutsthe
BodyHoliday, in St Lucia, presents
nutritious meals alongside a packed
roster of activities, from water-skiing
toyoga(sevennights from £2,175pp,
with flights andtransfers; caribtours.
co.uk). After something low-key?
Sleepy, boutique SoCo Hotel,in
Barbados, hasjust24 rooms and dining
alacarte(one week from £1,229pp,
with flights; tropicalsky.co.uk). Love
spas? Try Fusion MaiaResort, in

Danang, Vietnam, and you'llgetup to
two daily treatmentsincludedintherate
(one week from £2,260pp, with flights;
westernoriental.com). If you're worried
aboutthings feeling‘'samey’ every day,
bookinataresortwith easy accessto
local sights — you canbreak up ‘lazy’
resortdays with bus orboattransfers
into town, day trips, ormealsin
authenticrestaurantsandbars.

Myth2: They're tacky
Quality costs — soif you're paying
bottom dollarforaresortthat claimsto

of thumb, any all-inclusive costing
lessthanaB&B orhalf-board package
atanearby hotel of comparable grade,
around the same dates, is suspect. And
choose asmallresort (fewerthan 50
rooms) — boutique properties, suchas
EastWinds Innin St Lucia (eastwinds.
com; doubles from £410) arefarless
likely to have brash entertainment
andblaring poolside sound systems.

Myth 3: The meals are

all tepid buffet slop
Notnecessarily. The keyistoreview the
dining options before youbook:is every
mealabuffet,or canyouorder alacarte
ordineina’'specialty restaurant'? If food
is cookedto order,it'sboundto be better
quality, and plenty of hotels offerjust
that. Forexample, lkos Resorts hastwo
new five-star hotels onthe Greekisland
of Halkidikiwith @ la carterestaurants,
sommeliers, international wines, beach
waiter service and dining atlocal
restaurants as partof therate (seven
nights atIkos Oliviafrom £679pp, with
flights and transfers; travelbeam.co.uk).

Myth 4: They'reimpersonal
We allwantto be treated asindividuals,
butthatcanbehardinaresortwhere

the beach orinyourroom — you'llfind
thatinmostresortsthey're perfectly
obliging. Callroom service torequest
DVDs, children’s toys, bubble bath
ormore pillows and youmightbe
pleasantly surprised. Sugar Beach,in
StLucia, forinstance, willlay ona special
children’s turn-down service with milk
and cookies (viceroyhotels
andresorts.com; doubles from £584).
And oncheck-in, getalist of everything
yourroomrateincludes —don't wait
until yourlast day to find outaboutthose
free Pilates sessions or that scuba-
induction class.Book tables forthe ala
carterestaurants as soonas possible
as places are oftenlimited. Crucially,
always ask about what'’s not included,
too (room service, wi-fi, teen club), and
pick what'simportant to you. This will
keep alid onyour spending while you
tweak your holiday to your owntastes.

That's how much
the popularity of
all-inclusives has
growninthelast
year,accordingto
astudy of28,000
people conductedby
AITO (Association
of Independent Tour
Operators). That

include allmeals, unlimited alcoholand everybody gets the same food, drinks N etan
every activity under the sun, don‘tbe and entertainment. So the secretto 2,000 people might
surprisedif you getblandfood, apacked ensuringa'‘customised’ holiday is to be take onethisyear
pooland own-brand booze. Butyoucan abitmore demanding than your fellow thatdidn'tlastyear —
avoidthe duds simply by comparing guests. Bored with the daily buffet? Ask Yneta petbooking!

prices online before youbook:asarule

staff nicely to make you apicnicto eaton
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